T

STUART ROBERT

appie MICHELLE LIM
s TELS TRA

OPTUS NBN
Swh MELBOURNE

TELSTRA




Contents

S
Media type over time..............ccc.......... 3
Top 10 outlets.....ccceeeeereniieniieniennnneee. 4
Channels Growth...........c.cccceeerreeeennne... 5
Media type overview...........cccceeueeennene 6
Coverage over time........ccccceeeeuenennnee. 7
Entities over time........ccccceurvnernnnnnne.. 8
Total volume .......ccoeeveeiiniiiiiineiennees 9
Word cloud..........cceeveeerieirinienennnnnes 10
Sentiment by folder............................ 11
Sentiment by media type ................ 12
Sentiment over time ....................... 13
Sentiment overview..........ccccceeeeeennnene. 14
Net sentiment (%) ....ccccceeeeerrrennnnnnnnn. 15
Folder overview...........cccceeveuervennennnne. 16
Share of volume by folder.................. 17
Share of voice by media type.............. 18
Share of voice over time.................... 19
Heat map....cccceeeeeieniiniiniieiieiecinennnes 20
Share of voice by location................ 21
Coverage by region.........cc.ccceuueueen.... 22
Top locations.........ccceeuevenieninnnnnnnne. 23
TOP VOICES....ccieeiieiieiencrecreceeceennes 24
Voices Growth.........cccceeveeeirnniinnnnnnnns 25
Conversations Growth........................ 26
Languages by media type................... 27

Add a Chart

Select chart type

Channels

Mentions

Sentiment

Voices

Language

Total volume

Word cloud
SENTIMENT

Sentiment by folder

Sentiment by media type

Sentiment over time

Sentiment overview

SHARE OF VOICE

Folder overview

Share of voice by media
type

Share of voice over time

Select folders

() Select All

(0) Asia Telcos
Mobile Phone Competitors
Telco World

Telco World - Social

Telecommunications Gov/Reg...

() Telecommunications Industry
Telecommunications Issues
B Brands

() 2items

Preview

Volume

Folder overview

Last 3 days °

Add to Dashboard é

.

Telecommunications Gov/Regulation: 200 mentions

Cancel

J




Media type over time

A bar chart providing either
volume, potential reach or

ASR figures by media type over
a period of time.

Evaluate the media channels
distributing your coverage and
how they align with your
communications or multi-
channel strategy.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Media type over time

mentions

Online: 757 mentions



Top 10 outlets

A stacked bar chart showing the
top 10 media outlets in order of
highest volume, potential reach,
or ASR value.

Identify the best media outlets
to target for your next campaign,
or analyse campaign based
Personal Folders to compare
your owned and earned media
coverage.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Top 10 outlets

Australian Financial Review: 239,004 Potential reach




Channels Growth

Ch ls Growth
A line graph measuring the Annets Brow

cumulative and total volume of
media channels (outlets) over a
period of time. -

Discover at what point in time
the most number of channels
were reporting on a particular
issue, and the overall count of
channels reporting on the story
at intervals to date. -

Channels: 2,151
Feb 05, 2020 - Feb 11, 2020

Data set options

@ Volume




Media type overview

A pie chart comparing media
types by coverage volume,
potential reach or ASR value.

MEDIA TYPE OVERVIEW oo

The media type overview chart
can be used to quickly visualise
what mediums contributed the
highest volume of coverage or
the largest potential reach.

Images and Video 85 mentions

Data set options ® ®

Volume
Potential reach

Advertising Space Rate (ASR)




Coverage over time

A bar chart analysing up to two
data metrics (coverage volume,
potential reach or ASR) over the
period of time selected.

A simple chart to use for
comparing different data metrics
and analysing peaks and troughs
over a specific date range.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Coverage over time

mentions

® 30 Mar: 4,489,332 pﬂtEﬂI]Ell reach
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Entities over time

A line graph displaying trends in
volume of the 10 most
mentioned entities over a
selected period of time.

Use this chart to discover your
biggest issues over a particular
time frame up to 12 months
past, visualise peaks and
troughs in the volume of
mentions, and compare different
topics over the same date
range.

Data set options

Volume

Entities over time

mentions




Total volume

Shows the total volume of
coverage in selected briefs and
folders, and the percentage
increase/decrease compared to
the past period.

Share significant month-on-
month percentage increases or
decreases with your
stakeholders.

Data set options

Volume

Total volume

/73




Word cloud

A word cloud showing words
mentioned in your coverage by
either highest potential reach or
number of times mentioned.

Allows you to quickly identify
trending topics in your coverage
or what mentions reached the
largest potential audience.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)
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Sentiment by
folder

A bar chart comparing the SENTIMENT BY FOLDER

sentiment of your briefs/folders
by either volume or potential 1.0M
reach.

Want to analyse your brands by
sentiment? The sentiment by
folder chart can be used to find
out what brief or folder had the JAM
highest number of positive,

negative or neutral coverage, or 0.2M
which had the largest positive,

negative, or neutral potential UM
audience reach.

546,444 potential reach

Apple

Data set options ° °

Volume
Potential reach

Advertising Space Rate (ASR)

[ Y 4 a)
Google

AVATC 1
LUawe
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o
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Sentiment by
media type

A bar chart comparing media
type sentiment by either volume
or potential reach.

Gain strategic insights into the
sentiment of different media
types reporting your coverage,
giving you the knowledge to
target channels that accurately
represent your brand.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

SENTIMENT BY MEDIA TYPE
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Sentiment over time

A bar chart analysing up to two
data metrics: volume, potential Sentiment over time
reach or ASR by sentiment over
a selected period of time.

The sentiment over time chart '
can be used to examine what
date had the highest number of
positive, negative or neutral
coverage items, which had the
largest positive, negative, or

Hegame 120 mentions
neutral potential audience reach,
or the sentiment with the
L1 1

10 Apr: 3,089,410 Tntal pntenual reach

mentions

highest ASR value.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Ljoead |enuajod



Sentiment overview

A pie chart comparing either the
volume or potential reach of
positive, negative, or neutral
sentiment.

Analyse the overall tone of your
media items picked up, or view
the potential audience reach of
positive, negative and neutral
coverage.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

SENTIMENT OVERVIEW

Positive 5,832,841 potential reach
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Net sentiment

A stacked bar and line chart
showing the sentiment
breakdown by volume, potential
reach, or ASR over a period in
time compared to the overall net
sentiment.

The net sentiment chart
provides a day-by-

day net sentiment score and
allows you to track fluctuations
in the overall tone of your
coverage.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Net sentiment (%)
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Folder overview

A pie chart comparing
briefs/folders by either
volume potential reach or ASR.

The folder overview can be used
to quickly find out which briefs
or folders received the most
coverage or acheived the
highest ASR value or reached
the largest potential audience.

Employ Personal Folders to
collect specific brand,
competitor or topic coverage,
then compare their share of
voice using this chart.

Data set options
Volume

Potential reach

Advertising Space Rate (ASR)

FOLDER OVERVIEW

v,

® Telecommunications Industry
1,260 mentions
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Share of volume by
folder

A bubble chart comparing two
data set from selected folders or
briefs with the volume of media
items.

Discover what briefs or folders
rank highest for two sets of your
choice.

Data set options

Net sentiment
Voices (%)

Total voices

Outlets (%)

Total outlets

Share of volume (%)

Total volume

Share of volume by folder

Total outlets

Folder/Brief: Food and Drinks
Period: 05/02/2020 - 18/02/2020

Total volume: 269
Total outlets: 44
Volume: 269

Total volume
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Share of voice by
media type

A bar chart comparing SHARE OF VOICE BY MEDIA TYPE

brief/folder media types by
either volume, potential
reach or ASR.

Try comparing your brand
folders in this chart to find out
which had the highest volume of
content or largest potential
reach by media type.

Data set options o

@ Volume

@ Potential reach
@ Advertising Space Rate (ASR)
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Share of voice
over time

A bar chart comparing
briefs/folders by either volume,
potential or ASR over a period of
time.

Investigate cumulative coverage
volumes, potential audience
reach of different topics, or
spikes in ASR value over time.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Share of voice over time

mentions

Telecommunications Issues: 164 mentions
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Heat map

A map overlay pinpointing the
location and hot spots of your

coverage by volume, potential or
ASR.

Find out exactly where your
coverage is coming from at a
glance and compare state, city
and national markets.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Heat map

Brisbane
37 mentions
2,239,730 potential reach
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Share of voice by
location

A bar chart comparing the
location of media types by either
volume, potential reach or ASR.

Monitor the media type
distribution of your message,
brand, spokespeople, industry
etc to understand the most
valuable media channel in each
location.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Share of voice by location

mentions
|

I TV: 759 mentions

Sydney Perth Melbourne  Adela Canberra Wellington Darw Auckland
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Coverage by region

A bar chart analysing up to two
data metrics (coverage volume,
potential reach or ASR) by
geographic region.

A simple chart to use for
comparing multiple data sets
and in your most prominent
regions.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Coverage by region

mentions

WA: 120 mentions

yoeau jenuajod
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Top locations

A stacked bar chart comparing
geographic locations by either
volume, potential reach or ASR.

Top locations

Compare your top 10 locations
by the number of articles you

: - 00
have picked up, the total
: : L 1]
potential audience reach of the
: ]
content you have captured in the
[
area or total ASR values.
. ]
L]
—
[
L]
Data set options mentions
®

Volume
Potential reach

Advertising Space Rate (ASR)
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Top voices

A stacked bar chart comparing
authors, comperes and
influencers by either volume,
potential reach or ASR of their
articles.

Compare your top 10 content
producers by the number of their
articles you have picked up, the
total potential audience reach of
their content you have captured,
or their ASR value.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

Top voices

Terry Mallinder: 12 Mentions
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Voices Growth

A line graph measuring the
cumulative and total volume of
media voices (media contacts)
over a period of time.

Discover at what point in time
the most media contacts were
reporting on a particular issue,
and the overall count of voices
reporting on the story at
intervals to date.

Data set options

Volume

Voices Growth

Voices: 336
Feb 05, 2020 - Feb 12, 2020
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Conversations
Growth

A line graph measuring the
cumulative and total volume of
conversations (media items)
over a period of time.

Discover at what point in time
the highest number of media
items were reported for a
particular issue, and the overall
count of media items at
intervals to date.

Data set options

@ Volume

Conversations Growth

Conversations: 443
Feb 05, 2020 - Feb 09, 2020
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Language by media
type

Language by media type

A bar chart comparing language
by media type volume, potential
audience reach, or ASR value.

When monitoring your brand
globally, use this chart to
identify the top platforms used
for each language.

Data set options

Volume
Potential reach

Advertising Space Rate (ASR)

@ Korean: 227 Mentions
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